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Abstract
Background Food labeling is an important public health tool allowing consumers to make informed and healthy 
choices. Considering how important it is for consumers to be aware of food labels while choosing healthy foods, this 
study aims at assessing public awareness, attitude, and practice regarding food labeling in Alexandria Governorate, 
Egypt.

Methods A cross sectional study using a predesigned interview questionnaire to collect data from 719 adult 
consumers from both sexes (28.2% males: 71.8% females), recruited from different branches of one of the largest 
supermarkets in Alexandria.

Results More than half of the participants (55.6%) reported reading food labels. The most frequently read information 
was production/ expiry date (76.8%), product name (68.3%), and ingredients (38.0%) while the least frequently read 
was nutritional facts (29.9%). More than half of the study sample (50.9%) had low awareness about the content of 
food labels, nevertheless, having higher scores on awareness about food labels predicted reading practice. Nearly 
three-quarters of the respondents had average to good food label reading practice. Most respondents (81.8%) had a 
favorable attitude about food labeling in its present form, however, higher attitude scores did not seem to influence 
their use of food labels. Being older (β = 0.045, CI; 0.014–0.076, p = 0.005), being female (β = 1.162, CI; 0.541–1.784, 
p = 0.000), having secondary education or equivalent (β = 1.042,CI; 0.050–2.034, p = 0.040), having university education 
or beyond (β = 3.090, CI; 2.132–4.048, p = 0.000), and having higher scores on awareness about food labels (β = 1.407, 
CI; 1.324–1.490, p = 0.000) were significant predictors of reading food labels.

Conclusions Most of the studied consumers had a positive attitude towards food labeling, however, more than half 
of them had low awareness of food labeling content. Nutritional facts were the least frequently read by consumers. 
Reading food labels was significantly predicted by having higher education, being older, being a female, and having 
better awareness.
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Background
The promotion of healthy eating and lifestyles is one of 
the most difficult and complex objectives that public 
health is working to achieve on a global scale [1]. The 
burden of nutrition-related chronic diseases including 
overweight, obesity, cardiovascular diseases, diabetes, 
and cancer is increasing in the Eastern Mediterranean 
Region [2]. The risk factors for these diseases are closely 
related to food consumption, dietary patterns, nutrition, 
and lifestyles [3]. The World Health Organization devel-
oped a regional strategy on nutrition 2010–2019 address-
ing issues of over nutrition to overcome the increasing 
rates of obesity and diet-related non-communicable 
diseases. One of its important activities was to establish 
food labelling regulations and to improve products label-
ling especially for products containing high fat, sugar, 
and salt [4].

Food labeling is a major tool that enables people to 
get information about the food they purchase and make 
nutritionally appropriate choices [5, 6]. It provides 
information on the composition, ingredients, and their 
proportional amounts as well as on the quality, origin, 
processing, and preservation [7]. “Labeling includes any 
written, printed, or graphic matter present on the label 
that accompanies the food, or is displayed near the food” 
[8].

Labeling guidelines are adopted in Egyptian standard 
1546/2011. On January 2017, the Egyptian Parliament 
approved law number 1/2017 establishing the Egyp-
tian National Food Safety Authority (NFSA). One of the 
NFSA functions is to develop protocols and rules for the 
mandatory food labeling criteria [9].

Nutrition facts tables (nutrition information panels) 
found on the back or side of food packages, comprise a 
list of nutrients and their amounts. Nutrition facts panels 
are health promoting tools that guide people in selecting 
and purchasing food products. Egypt is adopting volun-
tary nutrition labeling regulations unless when a nutri-
ent (or health) claim is made and for foods with special 
dietary uses (e.g. infant formula, cereal based food for 
young children) [10]. These regulations are following the 
guidelines from the Codex Alimentarius Commission 
(CAC/GL 2-1985 revised 1993 and 2011) [11].

A systematic review of 120 studies found that self-
reported use of nutrition label was typically greater than 
50% [12]. The actual use of nutrition labels is quite low, 
and certain groups are more likely to do so, particularly 
women, those with higher incomes and/or higher educa-
tional levels, and those who are already interested in diet 
and health. There have also been reports of widespread 
difficulty in comprehending and interpreting the some-
what complex numerical information on the back-of-
pack nutrition label [12–14].

There has been inconsistency in the definition of food 
labels use where most global studies refer to it as check-
ing nutrition labels [5, 6]. Moreover, there has been little 
research found on Arab consumers’ use of food labels. A 
review of the literature on the use of food labels by Arab 
consumers found that the major conclusions back up 
suggestions for nutrition education and awareness cam-
paigns meant to raise food label literacy and usage fre-
quency among Arab consumers [15].

On the local level in Egypt; no similar studies have 
been found except for two small studies; the first was 
conducted in Menoufiya Governorate, which assessed 
the knowledge, attitude, and practice of mothers attend-
ing family units as regards nutritional label of canned 
food [16]. The other one discussed the role of food labels 
in selection and handling of packed food and its micro-
biological evaluation among the staff and personnel of 
Alexandria University [17]. In this context, and due to 
the public health importance of reading information on 
food labels on helping consumers recognize their food 
choices, this research was conducted aiming at assessing 
public awareness, attitude, and practice regarding food 
labeling in Alexandria Governorate, Egypt.

Methods
Study aims:

  • To detect consumers’ awareness about the content of 
food labels.

  • To detect consumers’ attitude towards the utility, 
clarity, and comprehensibility of food label in its 
current form.

  • To determine the predictors of consumers’ usage of 
food labels.

  • To identify the relationship between consumers’ 
awareness of certain food additives and their 
willingness to purchase food items containing one or 
more of these additives.

  • Study design: A cross sectional study design was 
used to conduct the study.

  • Study setting: The study was conducted in different 
branches of one of the largest supermarkets in 
Alexandria Governorate, Egypt.

Study participants
Adults aged ≥ 18 years of both sexes, who could read and 
write and attended the mentioned setting for shopping in 
the period of the field work and accepted to participate in 
the study. Exclusion criteria: Those who could not com-
municate verbally and non-Egyptians.
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Sample size
The minimum required sample size was estimated to 
be 700 at 5% degree of precision, α = 0.05 and design 
effect = 2, where the prevalence of awareness regarding 
food labelling was assumed to be 65%  [18]. Sample size 
was calculated using EPI-info version 7 software.

Sampling method
Cluster sampling technique was used. Alexandria consists 
of eight districts, four of them were randomly selected 
(Al-Montazah, Sharq, Wasat, and El Gomrok districts) 
and from each selected district one branch of the super-
market was randomly selected [19, 20]. The total sample 
size was distributed equally on the 4 branches. Partici-
pants were included consecutively until the sample size 
was fulfilled (n = 719).

Data collection
Data was collected by four groups of trained data col-
lectors covering the four selected districts over a period 
of three months. Data was collected from each attendee 
using the following tool:

1. A pre- designed pre-coded structured interview 
questionnaire was constructed by the researchers 
based on previous literature (Additional file 1). The 
questionnaire was used to collect the following data:

  • Personal data and sociodemographic characteristics: 
age, sex, marital status, having children, income, 
education, occupation, and presence of chronic 
diseases such as hypertension and diabetes.

  • Public awareness about the content of current 
food labels including production/expiry date, list 
of ingredients, nutritional facts, and country of 
origin. A list of items (nine items) of food labels was 
presented to the respondents who were asked to 
indicate which of these items was included in food 
labels. The score ranged from 0 to 9, higher scores 
indicated higher awareness. The score was converted 
to percentage and categorized, according to Bloom’s 
classification, [21] into low awareness (< 50%), 
average awareness (50-80%), optimal awareness 
(> 80%).

  • Public attitude towards current food labeling was 
assessed using a 3-item scale (disagree = 0, not 
sure = 1, agree = 2), inquiring whether current food 
labels were informative, useful, clearly written, 
and easy to understand and whether it would be 
preferable to use distinctive colors for healthy and 
unhealthy elements. The score ranged from 0 to 10, 
higher scores implied favorable attitude. The score 
was converted to percentage and was classified into 
unfavorable/negative (< 33%), neutral (33.3-66.6%) 
and positive/favorable (> 66.6%).

  • The practice of reading food labels was assessed 
by asking participants to indicate how frequently 
they read each of the listed items (9 items) of food 
labels. The items were scored on a frequency rating 
scale with never = 0, sometimes = 1, always = 2. The 
total score ranged from 0 to 18, it was converted to 
percentage and classified into poor (< 33.3%), average 
(33.3-66.6%), good (> 66.6%).

  • The frequency of reading the list of ingredients 
and/or nutrition facts was measured using a single 
statement rated on a frequency rating scale ranging 
from “never” to “always”. Participants’ reasons for 
reading/not reading the list of ingredients and/
or nutrition facts were investigated. A list of 
possible causes of reading and not reading the list 

Table 1 Socio-demographic and personal characteristics of the 
studied sample
Socio-demographic and personal characteristics Total 

(n = 719)
No. %

Age (years)
≤ 30 238 33.1

31–50 397 55.2

51->60 84 11.7

Mean ± SD 37.2 ± 11.0

Gender
Males 203 28.2

Females 516 71.8

Marital status
Single 183 25.5

Married 491 68.3

Divorced 31 4.3

Widowed 14 1.9

Education
Read and write 58 8.1

Primary/preparatory 126 17.5

Secondary or equivalent 194 27.0

University graduate or beyond 341 47.4

Having children
No 233 32.4

Yes 486 67.6

Income
Not enough 212 29.5

Just enough 460 64.0

Enough and saving 47 6.5

Occupation
Working 363 50.5

Not Working 345 48.0

Retired 11 1.5

Presence of chronic diseases
No 580 80.7

Yes# 139 19.3
# Hypertension, DM, Cancer, renal, hepatic, bone, and thyroid diseases
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of ingredients and/or nutrition facts was prepared, 
and participants were asked to indicate the reasons 
relevant to them.

  • Awareness of respondents about some food additives 
and its relation to their willingness to purchase the 
packaged food item containing these additives were 
assessed. A list of food additives (five) was presented 
to participants, they were asked to indicate whether 
they recognized each of these items and if the 
presence of any of them influenced their willingness 
to purchase the packaged food product (increased, 
decreased, no change).

A pilot study was carried out to determine face validity 
and to test the feasibility and comprehensibility of the 
questionnaire. Minor modifications were made accord-
ingly. Cronbach’s α values were used as a measure of 
internal consistency, the calculated Cronbach’s α of the 
knowledge, attitude and practice sections was 0.914 and 
the Cronbach’s α of the whole questionnaire was 0.756.

Ethical considerations
Approval of Ethics Committee of the High Institute of 
Public Health, Alexandria University was obtained. The 
approval of the manager of the administrative depart-
ment of the supermarket in Alexandria was obtained. 
All methods were carried out in accordance with rel-
evant guidelines and regulations. Informed consent was 
obtained from the participants after explaining the aim 
of the study. Confidentiality of the collected data of the 
participants was considered. No private questions were 
included. No obligation of any kind was used to let par-
ticipants participate in the study, and any participant was 
free to withdraw from completing the study at any time. 
There was no conflict of interest.

Statistical analysis
Collected data was revised, coded, and fed to statistical 
software IBM SPSS version 25 (SPSS, Inc. Chicago, IL). 
All statistical analysis was done using two-tailed tests. 
P-values less than 0.05 were considered statistically sig-
nificant. Continuous variables were presented as mean 
and standard deviation, while categorical variables were 
presented as frequencies and percentages. Multiple linear 
regression analysis was used to control for confounding 
factors and investigate significant predictors of partici-
pants’ food label reading practice [22].

Results
The mean age of participants was 37.2 ± 11.0 years, 71.8% 
of participants were females, 68.3% were married, 90.7% 
had children and 47.4% were university graduate or 
beyond. Half of the participants (50.5%) were working, 
the monthly income of about two-thirds (64%) was just 

enough and 19.3% of the study sample reported having 
chronic diseases (Table 1).

More than half of the study sample (50.9%) had low 
awareness about the content of food labels such as pro-
duction/expiry date, list of ingredients, nutritional facts, 
and country of origin (Table 2).

One quarter of the participants (25.5%) had poor scores 
concerning reading food labels (Table 3).

Production/ expiry date, product name, and ingredi-
ents seemed to be the most frequently read labels (76.8%, 
68.3%, 38.0%, respectively), while nutritional facts were 
the least frequently read (29.9%) (Fig. 1).

Regarding frequency of reading the list of ingredients 
and/or nutrition facts, 44.4% of customers reported 
never or rarely reading it while it was always read by 
32.3%, often read by 10.4% and sometimes read by 12.9% 
(Fig. 2).

Among customers who reported reading the list of 
ingredients and/or nutrition facts (55.6%), the most fre-
quently mentioned causes were to avoid fat rich food 
(50.3%), to avoid food-related diseases such as cancers, 
diabetes, and cardiac diseases (47.3%), to avoid food rich 
in sugar (40.5%) and to avoid food rich in salt (34.8%). 
While the least mentioned causes were to avoid/choose 
food rich in proteins and/or fibers (2.5%, 1.5% respec-
tively). Among those who reported not reading (44.4%), 
the highest rated cause was “don’t care” (49.8%) followed 
by “lack of time” (28.2%), then “small font size” (22.6%) 
and “don’t trust the information” (18.5%), (Fig. 3a and b).

Most of the study participants showed favorable atti-
tude towards current food labeling in Egypt (81.8%), 
while 17.1% were undecided and only 0.7% had unfavor-
able attitude (Table 4).

Most of the studied customers acknowledged the 
importance (90.7%), usefulness (93%) and comprehen-
sibility (72.5%) of food labeling. However, almost all the 
study participants (98.2%) agreed that more attractive 
colors needed to be used and more than 90% agreed that 

Table 2 Awareness about the content of food labels
Awareness score Total (n = 719)

No. %
Low 366 50.9

Average 148 20.6

Optimal 205 28.5

Mean ± SD 4.85 ± 3.05

Table 3 Overall food label reading practice
Food label reading practice score Total (n = 719)

No. %
Poor 183 25.5

Average 277 38.5

Good 259 36.0

Mean ± SD 9.88 ± 5.72
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Fig. 3a Causes of reading list of ingredients and/or nutrition facts *. *Multiple response variable

 

Fig. 2 Frequency of reading food ingredients and/or nutrition facts (%)

 

Fig. 1 Food label content items read by the participants (%)
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the information was not clearly presented (e.g., letters 
very small or wiped out) (Fig. 4).

After adjustment for all possible confounders, it was 
found that the significant predictors of reading food 
labels were being older (β = 0.045, CI; 0.014–0.076, 
p = 0.005), being female (β = 1.162, CI; 0.541–1.784, 

p = 0.000), having secondary education or equivalent 
(β = 1.042,CI; 0.050–2.034, p = 0.040), having univer-
sity education or beyond (β = 3.090, CI; 2.132–4.048, 
p = 0.000), and having higher scores on awareness about 
food labels (β = 1.407, CI; 1.324–1.490, p = 0.000). These 
factors explained 68% of the variance in reading food 
label practice (R2 = 0.683) (Table 5).

Added sugars ranked first among the known food 
additives by the customers (40.9%) followed by sodium 
nitrate (30%) then hydrogenated oils (29.2%) and palm oil 
(21.7%), whereas monosodium glutamate was the least 
known (5.8%) (Table 6).

A great percentage of the study participants who 
were aware of these additives would choose not to buy 

Table 4 Overall attitude towards the current food label form
Attitude Score Total (n = 719)

No. %
Negative (unfavorable) 5 0.7

Neutral 126 17.5

Positive (favorable) 588 81.8

Mean ± SD 7.166 ± 1.027

Fig. 4 Percent of agreement with each item of the attitude scale. *Letters very small or wiped out

 

Fig. 3b Causes of not reading list of ingredients and/or nutrition facts*. *Multiple response variable
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food products on recognizing their presence among 
food ingredients; hydrogenated oils (72.4%), aspar-
tame (68.9%), monosodium glutamate (61.9%), palm oil 
(53.8%) and added sugars (47.6%). However, about half 
of them would not change their decision about buying 
a sodium nitrate- containing food product (48.1%) and 
more than one-third would still be willing to purchase 

products containing monosodium glutamate (38.1%) and 
added sugars (34.7%) (Fig. 5).

Discussion
Poor nutrition, unhealthy, and unbalanced diets due to 
global modernization are closely related to the alarming 
rise of the burden of overweight, obesity and consequent 
chronic diseases [23, 24]. Dietary guidelines encourage 
consuming nutrient-dense foods and beverages with the 
least amounts of added sugars, saturated fat, and sodium 
[25].

Food labeling is a major tool that enables people to 
get information about the food they purchase and make 
nutritionally appropriate choices [18]. Food labeling reg-
ulations have been established to improve product label-
ling especially for products containing high fat, sugar, 
and salt [4].

Consumers’ awareness, attitudes, and use of food label-
ing are mostly related to the educational level, interest, 
trust or understandability of the information on the label 
or first-time purchasing [26, 27].

In the present study, it was found that most of the con-
sumers were females, probably because purchasing foods 
for the household is considered one of the gender roles of 
the female in Egypt.

Most previous studies looked at nutrition or health 
information on food labels, [5, 6, 12] however, the present 
study broadened to include any information on the food 

Table 5 Multiple linear regression analysis for variables affecting 
participants’ food label reading practice
Predictors Unstan-

dardized 
Coeffi-
cients (B)

Significant 95.0% Confi-
dence Interval 
for B
LL UL

Age (years) 0.045 0.005* 0.014 0.076

Sex (female) 1.162 0.000* 0.541 1.784

Presence of chronic 
diseases (yes)

0.636 0.073 -0.059 1.332

Marital status
Married 0.044 0.935 -1.014 1.102

Divorced/widowed 0.561 0.437 -0.857 1.980

Income
Just enough 0.490 0.080 -0.059 1.039

Enough and saving -0.501 0.346 -1.543 0.542

Education
Primary/preparatory 0.656 0.205 -0.359 1.670

Secondary or 
equivalent

1.042 0.040* 0.050 2.034

University graduate 
or beyond

3.090 0.000* 2.132 4.048

Occupation 
(working)

-0.053 0.846 -0.588 0.482

Having children 
(Yes)

0.196 0.687 -0.758 1.150

Total attitude score 0.058 0.625 -0.176 0.292

Total awareness 
score

1.407 0.000* 1.324 1.490

Adjusted linear regression model; F = 111.698, p = 0.00, adjusted R2 = 0.683

*Significant variable p < 0.05

Table 6 Awareness of participants about some food additives
Food Additives Total (n = 719)

No. %
Sodium nitrate 216 30.0

Added sugars 294 40.9

Aspartame 106 14.7

Monosodium glutamate 42 5.8

Palm oil 156 21.7

Hydrogenated oils 210 29.2

Fig. 5 Willingness of participants to buy additive-containing food items
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labels. The current study revealed that more than half 
of the participants (55.6%) reported reading food labels. 
Similarly, a survey conducted among US adult consumers 
reported that 59% of them read labels (mostly nutrition 
facts and ingredients) before buying packaged food prod-
ucts [28]. However, far lower frequencies were reported 
by other studies. For instance; in Arab United Emirates, 
most of the respondents (89.6%) read food labels and 
in Portugal, 65.7% usually read the information on food 
product labels [18, 29].

The most frequently read information by the present 
study participants was production/ expiry date (76.8%), 
product name (68.3%), and ingredients (38.0%). Simi-
lar findings were reported by other studies,  [18, 30, 31] 
which indicates that consumers are usually concerned 
with the harm that may result from eating expired and 
unknown products and, to some extent, keen to explore 
the cooking ingredients. Despite the growing aware-
ness of food safety and nutrition-health interplay, the 
nutritional facts were of least (29.9%) concern for the 
study participants. Consistently, a study in Indore city 
in India observed that only 9.3% of the participants use 
nutrition information when shopping [30]. Likely, only 
27% of UK shoppers looked at nutrition information on 
the label according to an observational research carried 
out in- stores [32]. A Portuguese study found that 41.2% 
reported non checking the nutritional value of the food 
products they bought [29]. On the contrary, around 
70% of consumers in both Australia and New Zealand 
reported using the nutrition information panel and the 
ingredients statement [31]. The low interest of the pub-
lic to read the nutritional facts may reflect their negative 
attitude towards the nutritional facts section; they may 
find it useless, difficult to understand, or not clearly writ-
ten (letters are very small or wiped out for example). In 
the current study, despite the agreement of most partici-
pants on the importance and usefulness of food labels, 
most of them reported that they needed to be more 
clearly presented and more colorful.

In a similar vein, on assessing the attitude of consum-
ers in 16 European countries about food labeling, the 
majority did not show a favorable attitude due to the use 
of technical and numerical information on labels [29]. 
Consistent findings were reported by Seyedhamzeh et al. 
[33] The findings of the present study revealed that most 
respondents had a favorable attitude about food labeling 
in its present form, however, high attitude scores did not 
seem to influence their use of food labels.

Scientists maintain that an individual’s attitude influ-
ences his/her behavior, [34] nevertheless, in the pres-
ent study, it seems that having higher awareness about 
food labels and being in fact, able to read and under-
stand the presented information were more effective in 

reading food labels than just perceiving them useful and 
important.

Most studies on the use of food labels found a signifi-
cant relation between knowledge and use. Knowledge 
about nutrition can be expected to affect understand-
ing and use of label [32, 35]. Findings of the present 
study added support to previous literature where, having 
higher scores on awareness about food labels significantly 
predicted reading food labels.

Sociodemographic factors (e.g., age, education) were 
reported by several studies [18, 29, 32, 36, 37] to signifi-
cantly influence the search for, use and understanding of 
labeling information. This is consistent with the present 
study results; where being older, being a female, and hav-
ing secondary education or beyond were significant pre-
dictors for reading food labels.

Respondents who read the list of ingredients and/
or nutrition facts mentioned some causes for doing so 
which included avoiding fat rich food (50.3%), avoiding 
food-related diseases such as cancers, diabetes, and car-
diac diseases (47.3%), avoiding food rich in sugar (40.5%), 
and avoiding food rich in salt. In accordance, other stud-
ies reported that participants checked labels when a 
member of the family was ill; had diabetes or heart prob-
lem (75.2%) or wanted to buy healthier food (46.2%) [29, 
33]. On the other hand, non-readers of the list of ingre-
dients and/or nutrition facts reported different reasons 
including no interest, lack of time, and small font size of 
the information on the label.

In the current study, participants were asked if they 
were aware about certain food additives such as added 
sugars, transfat, monosodium glutamate, aspartame, 
sodium nitrate (salt) and palm oil. The frequency of 
unaware participants exceeded that of ones for each of 
the listed elements. Expectedly, added sugars (40.9%) 
and sodium nitrate (30%) were the most recognized ele-
ments while monosodium glutamate was the least known 
additive (5.8%). We found that sizable proportions of 
the customers who were aware about hydrogenated fat 
(transfat) and palm oil would not be willing to purchase 
packaged food items containing these additives (72.4% 
and 53.8% respectively). This is consonant with the find-
ings of Seyedhamze et al. [33] who reported that fat con-
tent was one of the most important reasons for reducing 
consumption or not choosing certain food products. 
Moreover, 47.6% and 68.9% of the study participants 
were aware about added sugars or aspartame respectively 
would not choose to buy food products on recogniz-
ing the presence of these additives. Similarly, Australian 
consumers were found to link their decision of buying a 
product to its sugar content and type [31].

The study has some limitations. First, because the study 
was cross-sectional, a temporal relationship between 
exposure and outcome cannot be established. Moreover, 
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the tool used for collecting data was an interview ques-
tionnaire, thus data might have been subjected to infor-
mation or social desirability biases.

Conclusion and recommendations
Generally, most of the studied customers had a positive 
attitude towards food labeling as they found it important 
and useful. However, more than half of them had low 
awareness of food labelling content. Despite its health-
related importance “Nutritional facts” was the least fre-
quently read by customers mostly because they did not 
care, did not have time or due to small font size. Evi-
dently, awareness about food labeling has a significant 
influence on using them. Another seemingly important 
factor is the display of food labeling including font, color, 
and clarity. Using food labels was significantly predicted 
by having higher education, being older, being a female, 
and having better awareness. Food labeling plays an 
essential role in making appropriate nutritional choices. 
Hence, this study sheds light on the need for raising 
awareness and enhancing the knowledge of public about 
food labels and nutrition facts. Moreover, the food indus-
try should be made aware of the importance of proper 
display of nutrition information on packaged food.

Practical implications
Raising public awareness would benefit from the tradi-
tional and contemporary media. Designing campaigns 
to underscore the importance of reading food labels 
and giving information about the different food label 
items with the help of MOHP in Egypt would make an 
important step in raising public awareness. Campaigns 
can make use of broadcast media such as television and 
radio and print media as posters and pamphlets. How-
ever, nowadays, social media have a significant influence 
on public awareness hence, specialists can design web-
sites, pages, and advertisements to draw public attention 
to food labelling and its association with their nutritional 
choices and their health.

Supplementary Information
The online version contains supplementary material available at https://doi.
org/10.1186/s40795-023-00770-5.

Supplementary Material 1

Acknowledgements
The authors appreciate the central manager of the administrative department 
and the managers of branches of Fathalla supermarket in Alexandria, Egypt, 
for their approval conducting such study and supporting data collectors 
during data collection. Great thanks to the data collectors for their time and 
effort.

Author contributions
MA: developed the questionnaire, participated in writing the manuscript, 
and revised the final draft of the manuscript; AA: data collection supervision, 
substantial contributions to analysis and interpretation of data for the work, 

and final approval of the version to be published. TD: selected the idea of the 
study, searched literature, participated in writing the manuscript and prepared 
the final manuscript for submission. All authors reviewed the manuscript.

Funding
The authors received no financial support related to this study.

Data Availability
The datasets used and/or analyzed during the current study are available from 
the corresponding author on reasonable request.

Declarations

Ethics approval and consent to participate
The study obtained all required approvals from the Ethics Committee of the 
High Institute of Public Health, Alexandria University, Egypt (IRB registration 
00013692). All methods were carried out in accordance with relevant 
guidelines and regulations. Informed consent was obtained from the 
participants after explaining the aim of the study.

Consent for publication
Not applicable.

Competing interests
The authors declare that they have no competing interests.

Received: 27 December 2022 / Accepted: 27 September 2023

References
1. Viola GCV, Bianchi F, Croce E, Ceretti E. Are food labels effective as a means of 

health prevention? J Public Health Res. 2016;5(3):768.
2. Egypt Today staff. 70% of deaths in Egypt are due to chronic diseases: WHO. 

egypt today. 2021.
3. World Health Organization. Malnutrition 2021 [cited 2023. Avail-

able from: https://www.who.int/news-room/fact-sheets/detail/
malnutrition#:~:text=Diet-related%20noncommunicable%20dis-
eases%20%28NCDs%29%20include%20cardiovascular%20diseases%20
%28such,for%20these%20diseases%20globally.%20Scope%20of%20the%20
problem.

4. WHO. Regional Office for the Eastern Mediterranean. Regional strategy on 
nutrition 2010–2019 and Plan of action [internet] 2011 [cited 2022. Available 
from: http://applications.emro.who.int/docs/EM_RC57_4_en.pdf.

5. Shangguan S, Afshin A, Shulkin M, Ma W, Marsden D, Smith J, et al. A meta-
analysis of food labeling effects on consumer diet behaviors and industry 
practices. Am J Prev Med. 2019;56:300–14.

6. Cecchini M, Warin L. Impact of food labelling systems on food choices and 
eating behaviours: a systematic review and meta-analysis of randomized 
studies. Obes Rev. 2016;17:201–10.

7. Martini D, Menozzi D. Food labeling: analysis, understanding, and perception. 
Nutrients. 2021;13(1):268.

8. Joint FAOWHOCAC. Food labelling: Food & Agriculture Organization [Inter-
net] 2018 [cited 2022. Available from: www.fao.org.

9. Wally A, Tate B. Food and Agricultural Import Regulations and Standards - 
Narrative. FAIRS Egypt Country Report. 2017.

10. Hawkes C. Government and voluntary policies on nutrition labelling: a global 
overview. In: Albert j, editor. Innovations in food labelling. New York Washing-
ton, DC: The Food and Agriculture Organization of the United Nations and 
Woodhead Publishing Limited (CRC Press); 2010. pp. 37–58.

11. Codex Alimentarius international food standards. Guidelines on nutrition 
labelling CAC/GL 2-1985 [Internet] 1985 [updated 2011; cited 2021. Available 
from: ww.fao.org/input/download/standards/34/CXG_002e_2015.pdf.

12. Campos S, Doxey J, Hammond D. Nutrition labels on pre-packaged foods: a 
systematic review. Public Health Nutr. 2011;14(8):1496–506.

13. Cowburn G, Stockley L. Consumer understanding and use of nutrition label-
ling: a systematic review. Public Health Nutr. 2005;8:21–8.

14. Drichoutis AC, Lazaridis P, Nagya R. Consumers’ use of nutritional labels: a 
review of research studies and issues. Acad Mark Sci Rev. 2006;2006:1.

https://doi.org/10.1186/s40795-023-00770-5
https://doi.org/10.1186/s40795-023-00770-5
https://www.who.int/news-room/fact-sheets/detail/malnutrition#:~:text=Diet-related%20noncommunicable%20diseases%20%28NCDs%29%20include%20cardiovascular%20diseases%20%28such,for%20these%20diseases%20globally.%20Scope%20of%20the%20problem
https://www.who.int/news-room/fact-sheets/detail/malnutrition#:~:text=Diet-related%20noncommunicable%20diseases%20%28NCDs%29%20include%20cardiovascular%20diseases%20%28such,for%20these%20diseases%20globally.%20Scope%20of%20the%20problem
https://www.who.int/news-room/fact-sheets/detail/malnutrition#:~:text=Diet-related%20noncommunicable%20diseases%20%28NCDs%29%20include%20cardiovascular%20diseases%20%28such,for%20these%20diseases%20globally.%20Scope%20of%20the%20problem
https://www.who.int/news-room/fact-sheets/detail/malnutrition#:~:text=Diet-related%20noncommunicable%20diseases%20%28NCDs%29%20include%20cardiovascular%20diseases%20%28such,for%20these%20diseases%20globally.%20Scope%20of%20the%20problem
https://www.who.int/news-room/fact-sheets/detail/malnutrition#:~:text=Diet-related%20noncommunicable%20diseases%20%28NCDs%29%20include%20cardiovascular%20diseases%20%28such,for%20these%20diseases%20globally.%20Scope%20of%20the%20problem
http://applications.emro.who.int/docs/EM_RC57_4_en.pdf
http://www.fao.org
http://ww.fao.org/input/download/standards/34/CXG_002e_2015.pdf


Page 10 of 10Mehanna et al. BMC Nutrition           (2024) 10:15 

15. Benajiba N, Mahrous L, Bernstein J, Aboul-Enein BH. Food labeling use 
by consumers in arab countries: a scoping review. J Community Health. 
2020;45(3):661–74.

16. El-Meligy RA. Knowledge, attitude, and practice of mothers as regards nutri-
tional lable of canned food [thesis]. Faculty of medicine: Menoufiya; 2012.

17. Gamal Eldin AA. The role of selection and handling of packed food and its 
microbiological evaluation among the staff and personnel of Alexandria 
university [thesis]. Faculty of agriculture: Alexandria; 2008.

18. Basarir A, Sherif S. Consumers’ awareness of food labeling: A case study of 
United Arab Emirates. Afr J Agric Res. 2012;7(28):4021–8.

19. Alexandria Portal -Ministry of State For Administrative Development. About 
Alexandria 2014 [cited 2023. Available from: http://www.alexandria.gov.eg/
Alex/english/tourism.html.

20. Fathalla Market Branches in Alexandria. 2023 [cited 2023. Available 
from: https://www.google.com/search?client=firefox-b-d&sca_
esv=562704264&tbs=lf:1,lf_ui:10&tbm=lcl&sxsrf=AB5stBh5j6Xa3M6VMe2tWt
mU9P947ecd2g:1693907583464&q=fathalla+supermarket+branches+alexan
dria&rflfq=1&num=10&ved=2ahUKEwj0ua2-mZOBAxWCxgIHHQJuAZcQtgN
6BAgXEAg#rlfi=hd:;si:;mv:[[31.249904999999995,29.972063000000002],[31.1
87019799999995,29.8724449]];tbs:lrf:!1m4!1u3!2m2!3m1!1e1!1m4!1u2!2m2!2
m1!1e1!2m1!1e2!2m1!1e3!3sIAE,lf:1,lf_ui:10.

21. Bloom BS. Taxonomy education. New York: David McKay; 1956.
22. Stapor K. Descriptive and inferential statistics. In: Kacprzyk J, Jain LC, editors. 

Introduction to probabilistic and statistical methods with examples in R. Swit-
zerland: Springer International Publishing; 2020. pp. 63–131.

23. GBD 2015 Risk Factors Collaborators. Global, regional, and national compara-
tive risk assessment of 79 behavioural, environmental and occupational, and 
metabolic risks or clusters of risks, 1990–2015: a systematic analysis for the 
global burden of disease study 2015. Lancet. 2016;388(10053):1659–724.

24. WHO. Global action plan for the prevention and control of noncommuni-
cable diseases 2013–2020 [cited 2021. Available from: https://apps.who.int/
iris/bitstream/handle/10665/94384/9789241506236_eng.pdf;jsessionid=05F
A3071FDF140DEA54009BC0D577C74?sequence=1.

25. U.S. Department of Agriculture and U.S. Department of Health and Human 
Services. Dietary Guidelines for Americans, 2020–2025. Available from: 
https://www.dietaryguidelines.gov/sites/default/files/2020-12/Dietary_
Guidelines_for_Americans_2020-2025.pdf.

26. Song J, Huang J, Chen Y, Zhu Y, Li H, Wen Y, et al. The understanding, 
attitude and use of nutrition label among consumers (China). Nutr Hosp. 
2015;31(6):2703–10.

27. Food Standards Australia New Zealand. Consumer label survey 2015 food 
labelling use and understanding in Australia and New Zealand 2017 [cited 
2021. Available from: https://www.foodstandards.gov.au/publications/Docu-
ments/Consumer%20label%20survey%202015/consumerlabelsurvey2015.
pdf.

28. International Food Information Council Foundation, American Heart Associa-
tion. Food Labeling Survey 2019 [cited 2021. Available from: https://foodin-
sight.org/wp-content/uploads/2019/01/IFIC-FDN-AHA-Report.pdf.

29. Gomes S, Nogueira M, Ferreira M. Portuguese consumers’ attitudes towards 
food labelling. WHO Regional Office for Europe and the Portuguese Ministry 
of Health; 2017.

30. Deshmukh N, Goyal R. Food label reading knowledge and understanding 
among consumers. Int J Nutr Pharmacol Neurol Dis. 2017;7(3):71–2.

31. Food Standards Australia New Zealand (FSANZ). Consumer label survey 2015 
food labelling use and understanding in Australia and New Zealand 2015 
[cited 2021 July]. Available from: https://www.foodstandards.gov.au/publica-
tions/Pages/consumerlabelsurvey2015.aspx.

32. Grunert KG, Wills JM, Fernández-Celemín L. Nutrition knowledge, and use 
and understanding of nutrition information on food labels among consum-
ers in the UK. Appetite. 2010;55(2):177–89.

33. Seyedhamzeh S, Nedjat S, Shakibazadeh E, Doustmohammadian A, 
Hosseini H, Motlagh AD. Nutrition labels’ strengths & weaknesses and 
strategies for improving their use in Iran: a qualitative study. PLoS ONE. 
2020;15(10):e0241395.

34. Ajzen I, Fishbein M. The influence of attitudes on behavior. In: Albarracin D, 
Johnson BT, Zanna MP, editors. The handbook of attitudes. Mahwah: Law-
rence Erlbaum Associate; 2005. pp. 173–221.

35. Miller L, Cassady D. The effects of nutrition knowledge on food label use. A 
review of the literature. Appetite. 2015;92:207–16.

36. Dörney KR, Gyulavári T. Why do not you read the label? – an integrated 
framework of consumer label information search. Int J Consum Stud. 
2016;40:92–100.

37. Shahrabani S. Determinants of israeli consumers’ decision to use food label 
information more frequently: a national survey study. Isr J Health Policy Res. 
2021;10:25.

Publisher’s Note
Springer Nature remains neutral with regard to jurisdictional claims in 
published maps and institutional affiliations. 

http://www.alexandria.gov.eg/Alex/english/tourism.html
http://www.alexandria.gov.eg/Alex/english/tourism.html
https://www.google.com/search?client=firefox-b-d
https://apps.who.int/iris/bitstream/handle/10665/94384/9789241506236_eng.pdf;jsessionid=05FA3071FDF
https://apps.who.int/iris/bitstream/handle/10665/94384/9789241506236_eng.pdf;jsessionid=05FA3071FDF
https://apps.who.int/iris/bitstream/handle/10665/94384/9789241506236_eng.pdf;jsessionid=05FA3071FDF
https://www.dietaryguidelines.gov/sites/default/files/2020-12/Dietary_Guidelines_for_Americans_2020-2025.pdf
https://www.dietaryguidelines.gov/sites/default/files/2020-12/Dietary_Guidelines_for_Americans_2020-2025.pdf
https://www.foodstandards.gov.au/publications/Documents/Consumer%20label%20survey%202015/consumerlabelsurvey2015.pdf
https://www.foodstandards.gov.au/publications/Documents/Consumer%20label%20survey%202015/consumerlabelsurvey2015.pdf
https://www.foodstandards.gov.au/publications/Documents/Consumer%20label%20survey%202015/consumerlabelsurvey2015.pdf
https://foodinsight.org/wp-content/uploads/2019/01/IFIC-FDN-AHA-Report.pdf
https://foodinsight.org/wp-content/uploads/2019/01/IFIC-FDN-AHA-Report.pdf
https://www.foodstandards.gov.au/publications/Pages/consumerlabelsurvey2015.aspx
https://www.foodstandards.gov.au/publications/Pages/consumerlabelsurvey2015.aspx

	Public awareness, attitude, and practice regarding food labeling, Alexandria, Egypt
	Abstract
	Background
	Methods
	Study participants
	Sample size
	Sampling method
	Data collection
	Ethical considerations
	Statistical analysis

	Results
	Discussion
	Conclusion and recommendations
	Practical implications

	References


